
Ideal Research Review  Vol. 82, No.1, JUNE 2025 89

ISSN: 0973-0583

89

Introduction
Jharkhand, in eastern India, became a separate

state from Bihar in 2000, with the intention of
advancing governance and development for its
indigenous and rural populations. The state is endowed
with immense natural wealth, making it one of the
richest in the country in terms of mineral resources. It
holds a significant portion of India’s coal, iron ore,
copper, bauxite, and uranium reserves. The presence
of dense forests and diverse flora and fauna also makes
Jharkhand ecologically important. Additionally, the
state is home to a vibrant tribal culture, with
communities such as the Santhals, Mundas, Oraons,
and Ho, who have lived here for centuries with unique
traditions, festivals, languages, and systems of
knowledge. Despite this natural abundance, Jharkhand
faces numerous developmental challenges. A major
share of its population resides in rural areas where
economic development has been slower compared
to urban centers. In these rural regions, people
primarily depend on agriculture and allied activities
for their livelihood. Agriculture in the region is largely
carried out on small landholdings and remains heavily
reliant on monsoon rainfall. This makes the agricultural
output uncertain and often insufficient to sustain families
throughout the year. In addition to agriculture, a large
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portion of the population depends on forest resources
for their livelihood. They collect and sell minor forest
produce such as lac, sal leaves, tendu leaves, fruits,
herbs, and firewood. These resources help
supplement household incomes, especially during lean
agricultural periods. However, dependence on forest
resources also exposes them to environmental
changes and regulations that can limit access. Small-
scale businesses and informal economic activities are
also common. In rural areas, 1 2 one may find small
shops, handicraft units, cottage industries, and
services like tailoring, cycle repair, or running tea stalls.
These ventures often require very little capital to start
but may not generate significant income. Even though
such activities are widespread, they usually operate
without formal support or recognition. Another
challenge is the lack of diversification in rural
employment. Apart from agriculture and forest-related
work, very few other industries or services have
developed in rural areas. Often, they end up doing
low-paid, insecure jobs in urban informal sectors. The
education levels in many rural parts of Jharkhand are
also low. Although primary education is improving,
dropout rates remain high, especially among girls and
tribal children. A lack of vocational training and
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business skills further reduces the chances of people
exploring other income-generating opportunities.
Furthermore, unresolved issues related to land
ownership and legal entitlements contribute to ongoing
instability. Many tribal communities do not have formal
land titles, even though they have been cultivating the
land for generations. This makes it difficult for them
to access bank credit or government schemes that
require land records.

The traditional knowledge and skills of tribal
communities, such as crafting, natural healing, and
organic farming, can be developed into economically
viable ventures. There is also growing interest in eco-
tourism, forest conservation, and organic product
markets which can provide new sources of income.
Government and non-governmental organizations have
introduced various programs to 3 improve rural
livelihoods. Initiatives such as rural skill training,
promotion of Self-Help Groups (SHGs), and
entrepreneurship development programs have started
showing results in some areas.  This approach includes
offering training, access to credit, market linkages, and
supportive infrastructure. This can reduce dependence
on traditional jobs and create new ways of earning
within the village itself. For example, a woman from a
tribal village making sal-leaf plates can scale her
business if given access to machines, packaging
knowledge, and urban markets. To achieve this, it is
important to identify local strengths and build support
structures around them. Areas such as bamboo crafts,
herbal products, honey collection, organic vegetables,
livestock farming, and rural tourism have a lot of
untapped potential. Schools and colleges can also
include entrepreneurship education to encourage young
people to think beyond government jobs. Therefore,
Jharkhand stands as a state abundant in natural
resources, vibrant cultural heritage, and deep-rooted
traditional knowledge. But its rural population continues
to face poverty, lack of opportunities, and poor access
to basic services.  However, these types of jobs do not
always guarantee a stable and sufficient income for
families. A large number of rural families in Jharkhand
still face poverty, finding it difficult to secure essentials
like food, clothing, healthcare, and education.

The income from agriculture is often low and

seasonal, while forest-based work depends on the
availability of natural resources, which can vary
throughout the year. 4 A significant challenge facing
rural Jharkhand is the absence of adequate
infrastructure. Many villages are still disconnected by
poor or unpaved roads, making transportation of
goods and access to markets extremely difficult.
Schools in these areas often suffer from shortage of
teachers, classrooms, and learning materials, affecting
the quality of education. Hospitals and healthcare
centers are either too far away or lack doctors, nurses,
and medicines. Electricity supply is irregular, and many
homes do not have access to a consistent power
source. In today’s digital age, internet connectivity
remains very limited, especially in remote tribal areas,
restricting access to information, communication, and
digital services.

When young men leave their villages, families
are separated, elderly people are left without care,
and children grow up without parental support. As a
result, the traditional bonds and communal life in
villages begin to deteriorate. In the long run, this out-
migration affects not just families but also the
development of rural communities. Productive
members of society leave their native places, resulting
in labor shortages for agriculture and local businesses.
Village economies become dependent on remittances
rather than local production. Traditional knowledge
and community cooperation, which are important
aspects of rural life, begin to erode. To stop this cycle
of poverty and migration, it is essential to develop
rural areas in a way that offers people good livelihood
options where they live. Improving local infrastructure,
creating jobs, and encouraging entrepreneurship are
some of the ways to achieve this. If young people
can find meaningful work in their own villages, they
will be less likely to leave, and entire communities
can benefit from their energy and talent. Therefore,
any long-term strategy for the development of
Jharkhand must focus on empowering rural people
with better facilities, education, skills, and
opportunities. Only then 5 can the state move forward
as a whole, ensuring that its rich resources benefit all
its citizens, especially those who have been left behind
in rural and tribal areas. One way to improve this
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situation is to promote rural entrepreneurship. It gives
them respect, independence, and the chance to
support their families. People from tribal communities
can also use their traditional skills and knowledge to
start small enterprises. To support this, the government
and many non-governmental organizations (NGOs)
have launched special programs. These programs try
to help people by giving them training, financial
support, and business advice. One such program is
PALASH, where unused school buildings are turned
into workspaces for women-led groups. These centers
offer space for training, product storage, and running
small businesses. Still, many problems remain. Most
rural entrepreneurs in Jharkhand struggle to get loans
because they have no land or property to offer as
security. Banks are also far away in some villages.
Electricity is not always available, and the internet is
slow or missing in many places. Many people do not
have the right skills to manage a business.

There is also a lack of good roads and transport,
so they find it hard to take their products to markets.
6 To do this, the study collected data from 500 rural
entrepreneurs in different districts of Jharkhand. Both
interviews and survey tools were employed to obtain
the required data. Some successful entrepreneurs were
also studied in detail to understand what worked for
them. The study used a software called R to analyze
the data. This software helped to find patterns and
connections in the answers provided by the
entrepreneurs. It also helped to check if government
schemes are really making a difference. This chapter
gives a general idea about the topic. It explains why
rural entrepreneurship is important, what challenges
are being faced, and how the research was carried
out. The goal is to find ways to help more rural people
start and grow small businesses. This will lead to
stronger villages, better incomes, and a more balanced
development in the state of Jharkhand
1.1Rural Entrepreneurship and Its Importance:

Rural entrepreneurship refers to business
activitiescarried out in rural areas that generate
employment, improve livelihoods, and contribute to
economic development.
In Jharkhand, key rural enterprises include:

Handicraftsand Handlooms– Traditional
crafts such as Sohrai painting, bamboo work, and
terracotta.

Agriculture and Agro-Based Industries–
Organic farming, dairy farming, andfood processing

Tribal Art and Indigenous Products –
Lacbangles, Dokrametal crafts, andherbal products.
Challenges Facedby Rural Entrepreneurs

Despitetheirpotential, rural entrepreneurs in
Jharkh and face several challenges:

Limited Market Access: Poor connectivity
and lack of digital literacyprevent rural businesses from
reaching larger markets.

Financial Constraints: Difficulty in obtaining
loans, lack offinancial  literacy and high dependency
on informal credit sources.

Lackof Marketing Skills: Limited knowledge
about branding, packaging, and digital marketing.

Sustainability Concerns: Over-reliance on
unsustainable raw materials and production methods.
Sustainable Marketing Practices and TheirRole

Sustainable marketing focuses on promoting
products ina way that isenvironmentally and socially
responsible while ensuring profitability.Key
sustainable marketing strategies  include:
1.Digitaland Social Media Marketing: Usingplat
forms like WhatsApp Business, Facebook, and
Instagram to promoterural products.
2.Eco-Friendly Packagingand Production:
Encouraging theuseofbiodegradable materials
andsustainableproduction methods.
3.E-Commerce Integration:
Sellingthroughonlineplatforms like Amazon Karigar,
Flipkart Samarth, andgovernment-backed e-markets.
4. Community-Based Branding:

Promoting product sthrough cooperatives
and self-help groups (SHGs).
5.GreenCertificationand Ethical Labeling:
Enhancingproduct appealthroughorganic and fair-
tradecertifications.
ResearchMethodology:
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Thisstudy will use acombination ofqualitativeand
quantitativeresearchmethods:

Primary Data: Surveysand interviews with
rural entrepreneurs, local business owners,
andmarketing experts. Focusgroup discussions with
self-help groups(SHGs) and cooperatives.

Secondary Data: Analysis of reports from
NABARD, MSME Development Institutes, and
Jharkhand government policies. Case studies of
successful rural businesse simplementing sustainable
marketing strategies.
 Sustainable Marketing Models for Rural     Entrepreneurs
1. Digital Marketingand E-Commerce:

Case Example: Artisansfrom Jharkhand
sellinghandicraftsthroughFlipkart Samarth.

Impact: Increased market reach, betterprice
realization, and reduced dependency on middlemen.
2. Greenand Ethical Branding:

Example: Promotion of organic farming
andeco-friendly products through government
certificati on programs.

Impact: Enhanced product credibility, higher
demand from urban consumers, and premium pricing.
3. Collaborativeand Community-Based Marketing

Example: Tribal women-ledco operatives
marketing handloom products under acommon brand.

Impact: Strengthening of rural supply chains
and increased bargaining power.
4. Sustainable Packaging and Production

Example: Adoptionofbiodegradable packaging
forfoodproducts in rural enterprises.

Impact: Compliance with environmentalst and
ards and enhanced customer trust.
Government and NGO Initiatives Supporting
Rural Entrepreneurs:
1. Government Schemes :

Pradhan Mantri Mudra Yojana (PMMY):
Provides microfinance support to rural entrepreneurs.

SFURTI (Scheme of Fundfor Regeneration of
Traditional Industries): Supports traditional industries
incluster-based development.Jharkhand State

Livelihood Promotion Society (JSLPS):
Empowersself-help groups through skill training and
market linkages.
2. NGOand Private Sector Initiatives

SEWA (Self Employed Women’s
Association): Provides training and financial support
to rural women entrepreneurs.

TataTrusts: Runsskill development and
entrepreneurship programs for artisansin  Jharkhand.
Key Areas of Study

Digital Marketing for Rural
Entrepreneurs: The role ofe-commerce, social
media, and mobile-based platforms.

Green Marketing: Adoption of eco-friendly
production and packaging. FairTrade and Ethical
Branding: Strategies to enhance the marketability of
rural products.

Government and NGO Initiatives: Policies
and support programs for sustainable rural
entrepreneurship.
Challenges and Opportunities: Analysis of
infrastructural, financial, and skill-related barriers.
Expected Outcomes

Improved Market Access:  Rural
entrepreneurs will be able to sell products to awider
audience through digital platforms and community-
based marketing.
Higher Income and Livelihood Security:
Sustainable marketing practices will leadtobetter
pricingand increased sales.

Enhanced Environmental and Social
Responsibility: Adoption of eco-friendly production
and packaging methods.

Scalability of the Model: Development of a
replicable framework for others tates with similar rural
business structures.
Recommendations:

Encouraging Digital Literacy: Government
and NGOs shouldprovide training ondigital marketing
and e-commerce.

Strengthening Rural Supply Chains:
Improving logistics and reducing dependencyon
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middle men.
Incentives for Green Production: Providing

subsidies and tax benefits foreco-friendly businesses.
Public-Private Partnerships: Encouraging

collaboration between government bodies,
corporates, and  rural entrepreneurs to enhance
sustainability in  rural markets.
Conclusion:

Empower ingrural entrepreneurs in Jharkhand
through sustainable marketing practices is essential for
economic andsocialdevelopment. Byleveraging
digitaltools, eco-friendly production, ethicalbranding,
and community-driven models, rural enterprisescan
achieve long-termsuccess. This study aim sto highlight
the transformative impactofsustainable marketing on
rural businessesandprovide policy recommendations
forenhancingtheir growth andsustainability. Hereisalist
ofreferencesthatcanbeusedtosupport your research on
Empowering Rural Entrepreneurs through Sustainable
Marketing Practices: ACase Studyof Jharkhand.
These references include books, research papers,
reports, and government publications.
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