
Ideal Research Review Vol.,71, No.1, September 2022 39

Introduction:
As cited in the OED (1989 edn) start up, in the

business sense, is first recorded in 1976:
The term “startup” meaning upstart dates back

to 1550. But, in the sense of “budding company”, it
was first used by Forbes Magazine in 1976. START-
UP is a company commenced by individual founder or
entrepreneur to search for a scalable business model.
Women Empowerment is the process in which women
elaborate and reconstitute what it is they can be, do,
and achieve in a circumstance that theyearlier denied.
International Women’s Day, celebrated on the 8th of
March every year, is a crucial point in the movement
for women’s rights. It is a day when women are
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celebrated across the whole world. The
empowerment of women continues to be a central
feature in an effort to address social, economic and
political challenges across the globe. To celebrate
this courteous occasion and celebrate the spirit of
Women Entrepreneurship, Startup India is indulging
in multiple activities to assist early stage women
startups and ambitious entrepreneurs.

Startup is one of the most important aids which,
is not only enhancing the economic conditions but
also assisting in empowering women. Startups
provide an atmosphere that develop and promote
women talent and can foster toward women
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empowerment. Women entrepreneurs create new jobs
everyday both for themselves and for others.

Adequate studies have not been seen to be
carried out on studying role of startups in empowering
women irrespective of their caste, creed and culture.
Thus, this study attempts to bridge gap found in
studying role of startups in women empowerment in
Jharkhand and Bihar, the states of the emerging
economy, India.

To assess the role of startups in the
empowerment of women, secondary sources of data
are used in this study.
Objectives:

Present study is conducted to achieve the
following objectives:
1. To study the role of startups in empowering

women.
2. To know the empowerment of tribal woman of

Jharkhand and women of Bihar through startups.
Hypotheses:

Keeping in view the literature review, the
subsequent hypotheses are framed to achieve each
of the objectives.

H0:   Startups aren’t playing a pivotal role in the
empowerment of women.

H1:  Startups are playing a pivotal role in the
empowerment of women irrespective of caste, creed
and culture.
Literature Review:

The topic of women empowerment is one of
the intense debated current issues.
I· Corsun and Enz (1999) defined empowerment

as the intrinsic motivational process of a person’s
experience of feeling empowered.

II· There is a unanimous opinion that empowerment
is a process (Kabeer, 2005) rather than a purpose
(Akhter & Ward, 2009).

III· Indeed, “unless the intervening processes involve
women as agents of that change rather than merely
as its recipients, the overall process would not be

considered or defined as empowerment”
(Malhotra, 2007, p.7).

IV· Entrepreneurship is defined as motivational
approach of self-efficacy (Conger & Kanungo,
1988).

V· Datta and Gailey (2012) reported that women
are actively involved in collective entrepreneurial
activities to secure financial and personal
empowerment in developing economies.

Entrepreneurial drive among women
entrepreneurs leadsthem to secure psychological
freedom which ultimately makes them feel empowered.
They become psychologically and economically
independent.
Women Entrepreneurs and Women
Empowerment (Jharkhand and Bihar)

As stated and believed by Mother Teresa – “I
alone cannot change the world, but I can cast a stone
across the waters to create many ripples.” With the
same believe and approach women across the globe
are on the go. Here we will study about successful
women entrepreneurs of Jharkhand and Bihar.
Jharkhand:

Jharkhand, one of India’s newest states, was
carved out of the southern portion of Bihar in 2000.
Statehood was the result of a long struggle carried
on primarily by the Adivasis, or Scheduled Tribes.
Thus, the tribal women of Jharkhand are also coming
up with entrepreneurship and making their
recognition. Here we will study the successful story
of Poonam Devi, a tribal woman entrepreneur.
Poonam Devi:

Poonam Devi, owner of DIDI CAFÉ in the
Jagganathpur area, Kutte Village in Nagri block of
Ranchi, is now a successful tribal entrepreneur. She
credits her success to the Jharkhand State Livelihood
Promotion Society (JSLPS), an autonomous unit
under the state rural development department. She
says, “JSLPS helped us take a loan of Rs 1.5 lakh
through our self-help group in the village. Using that
loan, we set up a dhaba (café). The first day did not
go as she hoped for, which worried her about the
business taking off.
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“The first day’s income was only Rs 145. It made
us worry about how we would repay our loans. However,
we continued working hard, and today, we are confident
individuals who can do anything,” she adds.

From earning Rs 145 on the first day, Poonam
Devi and her friends have come a long way. In two
years, their daily is nowhere less than Rs 10000-
15000 per day. Sources say that “At present, there
are more than 80 Didi Cafés across the state and all
are doing fairly well”.

“Today, we are no more restricted inside the
four walls of our houses. With the help of Sakhi
Mandals, women like me have got wings to dream
and turn them to reality,” says SeemaDevi, who runs
a Didi Café in Jharkhand.

She concludes, “I migrated from my village and
worked as a daily wage laborer, unable to meet all
my needs. But today, the scenario is changing. I now
have my own start up and am confident enough, that
in the coming future, I will be a successful
entrepreneur.”
Bihar:

Bihar is a state in eastern India. It is the
thirteenth-largest Indian state. Women of Bihar are
also engaging themselves in entrepreneurship and
coming up with their empowerment.
Shazia Qaiser:

Shazia Qaiser, 35, started up in 2014. She
started a Revival Shoe Laundry- which she claims is
a first such service in Bihar which provides repairs,
cleaning and refurbishing of not only shoes but other
leather items also such as jacket and bag. Born in
Bhagalpur, the silk city of Bihar, Shazia has a degree
in physiotherapy and worked with WHO and
UNICEF. One day, she came up with the shoe revival
and laundry concept and got determined to start her
own someday. She focused on market research for
the first two or three years.

“I looked across cities for someone doing it,
spoke to a lot of people about the idea, and realized
there was no one providing the services I was going
to do.” She started with her savings and initially

invested 1lakh. Initial days were not very good but
she decided not to give up and finally she succeeded.
Hansa Sinha:

Hansa, studied in Patna and did post-graduation
in mass-comm., she started her entrepreneurial
journey in 2011 with Genesys Cosulting, a stop-
solution for HRR, project consulting and IT for clients
in corporates, social sector, government and PSUs.

“Genesys is now working in Jharkhand as well.
We recently worked on a prestigious project-taking
OMR-based aptitude test of 52000 school students
from all districts of Bihar. It was six-month long project
and ended with giving final results and certificates to
all winners,” she says.

Hansa went on to start yet another venture, a
creative, branding and event management company,
named as Creative Imprints. A mentor’s support kick-
started this dream, she reveals.
Analysis & Interpretation:

The literature evidenced that there is a positive
relationship between startups and women
empowerment. Startups are playing a crucial role in
empowering women. It is through entrepreneurship
that women are becoming self-reliant, they are
becoming psychologically and economically
independent, consequently leading to their
empowerment.

Investigation of the relationship between startups
and women empowerment has a long chronicle in
developing economies like India. Researchers have
predicted that the relationship between startups and
women empowerment is complex, and it is simple to
assume that independence results in empowering
women.
Findings & Suggestions:

The findings of the study are as follows:
1· Startups are appropriate for those women who

are having problem to go out due to family
responsibility or culture. They can start their
business from home itself.

2· Startups are promoting psychological freedom to
women resulting in their empowerment.
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3· There is no foundation of caste or marital status
or age on these entrepreneurs.

4· No basic professional qualification is required.
Anyone able to read and write can do diploma
or degree courses for starting this type of business.

5· It can be started with minimum expenditure.
The suggestions, after doing this study, are as

follows:
 Women can be encouraged more towards this

by providing financial assistance like loan on low
rates.

 Imparting training at minimum or no fees,
organized by Government.

 Policies should be made for empowering more
women in this field.

 Seminars and conferences on startups can be
organized for literate group of women.

 Through Government Policies and Programs, it
should be extended to extremely rural areas also.

Conclusion:
The main objective of the study is to find out

the effectiveness of women entrepreneurship in
fostering women empowerment. The result depicts
that women entrepreneurship has a very vital role in
accelerating women empowerment. Thus, future study
needs to incorporate these limitations for further
revision of existing literature. Secondly, the study
includes data collected of women entrepreneurs of
Jharkhand and Bihar, from secondary sources where
women entrepreneurs have chosen entrepreneurship
as their career.
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